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Ul/UX Case Study Data Analysis

‘Tapa

Tapa Health is a platform that
provides expert insights and
structured guidance to help users
understand and manage burnout
effectively.

View Live Site

Tapa

About the Project

apa Health is a platform designed to help students,

porofessionals, and caregivers manage burnout through
expert insights and structured guidance. Inspired by the
Sanskrit word "Tapas," symbolizing balance, it offers a

comprehensive approach that includes the 5 Rs
—Recognise, Reduce, Reorganise, Relax, and Re

—ramework

KIndle—

along with engaging video content, interactive activities, anad
access to mental health professionals. With in-depth
resources like the Tapa Blog & Handbook, it provides
practical tools to understand, prevent, and recover from

burnout in an accessible and supportive way.

® Data Analysis

What |s Burnout ?

Welcome to our Burnout Awareness Hub! Discover the signs
symptoms, and solutions 1o combal burnout and raecliaim your

lost flame. Let Ember join you on your journey as she shares

Insights and strategies to prioritise self-care
and thrive in today’s busy world!
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Tapa Reviews

® Responsibilities

 To identify user engagement trends and

optimize content visibility.
 To iImprove website navigation

® My Stacks
FOE
O &

User behaviour analysis
Wireframing &
Prototyping

Interactive dashboards
Web Development
User Testing &
Feedback




Understanding the Problem

Defining the Problem:

The goal was to analyse how users interact
with the Tapa Health website to identity
engagement patterns, drop-off points, and
areas for improvement.

Proposal:

By tracking user behaviour, | aimed to
optimise the user journey, improve content
visibility, and enhance engagement with
Interactive features.

& Data Collection Methods
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Surveys & Spreadsheets
Questionnaires

Collected direct user Organized responses,
feedback on website identified common
experience, ease of themes, and mapped
navigation, and trends In user pain

content relevance. points.



Data Cleaning Process
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1. Standardise 3. Errors 5. Refine
Standardised Checked for errors
formats for ke duplicate crea%\e/gesrc;altetions
session duration, sessions and and explore
page views, and Incorrect time differentpideas
bounce rates. stamps. '

Q Y
2. |ldentify 4. Filter
ldentified missing Develop
values in tracking wireframes,
data and ensured mockups, and
proper tagging of interactive
key pages. prototypes.
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) Data Visualisation

Interactive dashboards
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User-friendly dashboards with e il |

real-time filters, visual summaries, * o

and key metrics, allowing o — P~ 3,039
stakeholders to explore data Q ssssss ~ N . 3,939
dynamically. Transforms raw data

iInto clear, meaningful insights = oo
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Using graphs, charts, and plots to
identify trends, patterns, and
relationships effectively.
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Correlation Analysis Trend Analysis
Examines relationships Tracks changes over time
between variables (e.g., using historical data to
customer spending Vvs. predict Tuture patterns
discounts) to identify and inform business
key influencing factors strategies.

IN decision-making.

Data Driven Decisions

Compared different Weekly Foot Traffic

Scroll Depths Age
loyalty rewards to see

which encouraged
repeat visits. ‘

Average Order Navigation paths Gender
Size

Seasonal ) .
Spikes Time spent Location

Customer retention Occupation




Presentation

O

Delivered
customized reports
showing marketing

performance.

Customized
Reports

What’s a

good
dashboard?

Used clear
visualizations to
highlight best-
selling products
and customer
trends.

visualizations

A

v

Presented findings
with minimal
Jargon, making
them actionable for
the marketing
team.

minimal

jargon

00000 |

Storytelling

Storytelling with data:
Connected insights to campaign
success and areas for
Improvement.

Thank You

laalassaake@gmail.com

https://laalassaake.com/




Ul/UX Case Study Web Development
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Tapa Health is a platform that fldda Coffee Shop Dublin 8
provides expert insights and
structured guidance to help users
understand and manage burnout
effectively.

View Live Site

About the Project

Adda Cafe’s website is a vibrant and engaging digital space fhdda Coffee Sh
designed to attract a wider audience and enhance user New Menu fidditions @ Aidda Coffee Shop
interaction. Featuring a state-of-the-art menu display, the Lol/
Site offers an immersive experience with visually rich
representations of the café’s offerings. From interactive
elements to seamless navigation, the website captures the
essence of Adda Cafe’s ambiance, inviting visitors to
explore specials, events, and exclusive promotions. With a
focus on user engagement, it integrates social media,
customer reviews, and a dynamic reservation system,
making it the go-to hub for coffee lovers and food
enthusiasts.
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BEVERAGES

Wielcome ta Adda, your cory comerin Dubdn
B, whsrd fvary Sip talls a slary, [hve it gl
coffee-caniric haven, where aromatic brews
awakan your senses. From valvaty attes to
rarkrest o pretg s, dicear The aasa s af
cormmunity @ every cup &t aur cherished

® Data Analysis ® Responsibilities

 To identify user engagement trends and . . .
optimize content visibility:. Quantitaive analysis
* TOo iImprove website navigation * Wireframing &

Prototyping
® My Stacks » interactive dashboards
* Surveys and Research
 User Testing &
Feedback




Understanding the Problem

Defining the Problem:

The café needed to understand how to
Increase customer retention and attract new
visitors using data-driven strategies.
Proposal:

| analyzed customer visit patterns, order
preferences, and seasonal trends to refine

marketing campaigns and optimize
promotions.

& Data Collection Methods
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APIls & Online Spreadsheets
Sources
Google Reviews, Organized responses,
Instagram identified common
engagement, and themes, and mapped
local search analytics. trends in user pain

points.



Data Cleaning Proc
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Interactive dashboards
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identify trends, pattems and

relationships effectlvely.
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Correlation Analysis Trend Analysis
Examines relationships Tracks changes over time
between variables (e.g., using historical data to
customer spending Vvs. predict Tuture patterns
discounts) to identify and inform business
key influencing factors strategies.

IN decision-making.

Data Driven Decisions

Compared different Weekly Foot Traffic

Scroll Depths Age
loyalty rewards to see

which encouraged
repeat visits. ‘

Average Order Navigation paths Gender
Size

Seasonal ) .
Spikes Time spent Location

Customer retention Occupation




Presentation

O

Delivered
customized reports
showing marketing

performance.

Customized
Reports

What’s a

good
dashboard?

Used clear
visualizations to
highlight best-
selling products
and customer
trends.

visualizations

A

v

Presented findings
with minimal
Jargon, making
them actionable for
the marketing
team.

minimal

jargon
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Storytelling

Storytelling with data:
Connected insights to campaign
success and areas for
Improvement.

Thank You

laalassaake@gmail.com

https://laalassaake.com/




